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Question 1

Refer to Fig. 1 (Insert), a situation analysis of tourism carried out by the Greek National
Organisation (GNTO) in the lonian Islands, a region of Greece.

(a) Using the statement numbers from Fig. 1 (Insert), complete the PEST Analysis table below,
choosing only one statement under each heading.

Political Economic

Social Technological

(4]
(b) Describe three characteristics of the growth stage of the product life cycle.
L PRSPPI
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(c) State two types of market research used by organisations such as the GNT
why each type may be used.

3 SO EPPR.
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(d) Discuss the suitability of Global Distribution Systems (GDS) as a distributio
tourism providers in destinations such as the lonian Islands in Greece.

[Total: 25]
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Question 2

Refer to Fig. 2 (Insert), an advertisement for a visitor attraction in Mexico, a country in North A
(a) Using Fig. 2 (Insert) identify the following:
(i) one product and one service which are offered at the new visitor attraction
g (0T [T PP P PPPPPRRPTPR
T = o PSSP [2]

(ii) two pricing policies used in this advertisement

(b) Explain briefly three reasons why marketing and promotion are important for an organisation,
such as the Buenos Theme Park, when introducing a product.

3 PRSP
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(c) Explain fully two reasons why advertising may be chosen as a method of pr
visitor attraction, such as the new theme park in Mexico.
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Question 3

Refer to Fig. 3 (Insert), a press release from Single Star, a specialist tour operator.
(a) Using Fig. 3 (Insert) identify the following:
(i) two examples of when single tourists often pay higher prices for a tourism product

(b) Explain briefly three advantages to tour operators, such as Single Star, of specialising in one
target market.
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(c) Explain fully two factors that may influence the pricing policies of an organisa
Single Star.

3 SO EPPR.
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(d) Discuss how a specialist tour operator, such as Single Star, might adapt its ma
enter the market.

[Total: 25]
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Question 4

Refer to Fig. 4 (Insert), a 2014 marketing campaign for VisitScotland, Scotland’s national touri
(a) Using Fig. 4 (Insert) identify the following:

(i) two international sports tourism events held in Scotland in 2014

(b) Identify three different types of itinerary available as part of the Homecoming Scotland
marketing campaign and briefly explain the likely appeal of each itinerary to different visitor

types.
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(c) Explain fully two reasons why a national tourist board might use a brand, su
Homecoming’, as part of its marketing campaign.
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(d) Discuss the ways in which the product/service mix of a 5* hotel may meet the n
break tourist.

[Total: 25]

© UCLES 2015

\PA CAMBRIDGE



14

BLANK PAGE

© UCLES 2015

\PA CAMBRIDGE



15

BLANK PAGE

© UCLES 2015

\PA CAMBRIDGE



16

BLANK PAGE

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every reasonable
effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the publisher will
be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge International
Examinations Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download at www.cie.org.uk after

the live examination series.

Cambridge International Examinations is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of University of Cambridge Local
Examinations Syndicate (UCLES), which is itself a department of the University of Cambridge.

© UCLES 2015

\PA CAMBRIDGE



